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Net A�inity is an award-winning Technology, Design & Marketing company working exclusively with hotels. 
We drive direct business at a lower CPA with our proven digital strategies.

 

sales@neta�inity.com

facebook.com/neta�inity                         linkedin.com/company/net-a�inity

Shift Your Thinking. Be Direct

www.neta�nity.com

� @ NetA�inity
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MOBILE-FIRST
INDEXING IS HERE! 
Mobile-first indexing will be fully implemented 
by 2018, meaning getting your hotel website 
mobile-ready should be a high priority in terms 
of SEO. 

Source : Search Engine Land
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THE END FOR
THE COOKIE? 

It's no longer believed that the cookie is the key 
to serving prospective hotel guests targeted, 

relevant o�ers and messaging. Instead, hoteliers 
should look to native ads and people-based 
marketing to e�ectively reach real users and 
track behaviour across multiple devices. Will 

2018 see the end of the Cookie?

Source : ExchangeWire
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AMP UP
YOUR SITE SPEED

Google-sponsored research shows that AMP 
leads to an average of a 2X increase in time 

spent on a page. The data also shows
e-commerce sites experience an average of 20 

percent increase in sales conversions
compared to non-AMP web pages, so make 

sure your hotel's site load time is fast.

Source : Moz
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IMPACT OF GDPR
ON DATA COLLECTION 
In 2018, all EU businesses including hotels will 
have to implement new strategies for how they 
process, store, and use their guest data, which 
abide by the strict, new General Data Protection 
Regulation. 

Source : EUGDPR
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INTERCONNECTED
DEVICES (IOT)
In the hospitality sector, IoT technology is already 
impacting both consumer interactions and 
back-of-house operations with a predicted 20.8 
Billion connected 'things' by 2020. Think 
real-time feedback on room facillities, key-less 
access, and guest control over TV and
thermostat - the possibilities are endless! 

Source : Skifthttps://skift.com/2016/12/19/how-the-internet-of-things-will-impact-travel-in-2017-and-beyond/
https://skift.com/2016/12/19/how-the-internet-of-things-will-impact-travel-in-2017-and-beyond/
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NATIVE
ADVERTISING 
Native Ads are instream (in the newsfeed, not in 
the sidebar) Social Media Adverts, and are 
predicted to overtake the older forms of advertising 
for hotels in 2018. More than half of consumers 
who click on native ads do so with the intention of 
purchasing something.

Source : Inc.

With 86% of travellers now reported to value 
personalised o�ers, it’s becoming more of an 

expectation in 2018, rather than an extra for the 
majority of consumers. Of course, capturing 

guest data is not an easy task, in order to 
provide a fair trade-o�, the customer o�ering 

must outweigh any potential privacy concerns. 

Source: Econsultancy

NEXT-LEVEL
PERSONALISATION

11
12

FACEBOOK
CANVAS ADS
Take advantage of Facebook Canvas Ads latest 
features in 2018. The first is a location-based ad tool 
that allows hoteliers to target users based on their 
o�ine activities, the second is the Canvas “Collection” 
ad template, a set of 3 templates in which hotel 
marketers can drop in their own assets to create ads. 

Source: Business Insiderhttp://uk.businessinsider.com/facebook-unveils-visual-search-location-based-ad-tools-2017-9?r=US&IR=T
http://uk.businessinsider.com/facebook-unveils-visual-search-location-based-ad-tools-2017-9?r=US&IR=T

https://econsultancy.com/blog/69207-how-six-travel-hospitality-brands-use-personalisation-to-enhance-the-customer-experience
https://econsultancy.com/blog/69207-how-six-travel-hospitality-brands-use-personalisation-to-enhance-the-customer-experience

https://www.inc.com/laura-montini/infographic/the-shift-to-native-advertising-in-marketing.html
https://www.inc.com/laura-montini/infographic/the-shift-to-native-advertising-in-marketing.html

2018 will be the year of the chatbot! Chat
functionality on hotel websites is set to increase

engagement and enhance correspondence with 
potential customers as a new sales channel.

Source: Venturebeat
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https://venturebeat.com/2017/01/09/5-reasons-chatbots-will-be-huge-in-hotels/
https://venturebeat.com/2017/01/09/5-reasons-chatbots-will-be-huge-in-hotels/
https://venturebeat.com/2017/01/09/5-reasons-chatbots-will-be-huge-in-hotels/
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AI TO IMPROVE
CUSTOMER RELATIONS
Artificial intelligence is enabling hotels to do 
incredible things. From creating hyper personal-
ised guest experiences to identifying new 
revenue opportunities, AI empowers innovation 
and growth by distilling information and deduc-
ing patterns into actionable insights.

Source : Hospitality Net   
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THE NEW WAY TO DO
VIDEO: BUMPER ADS
Video content has been reduced to 6-second 
snippets with YouTube's Bumper Ads. Adoption is 
set to continue to snowball - making it the ideal 
format for giving a memorable hotel message.
Use your existing video content to re-package
into multiple 6-second videos for di�erent
campaigns. 

Source : AdAge

AR CHANGING
CONSUMER MARKETING
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 Augmented Reality is the ability to integrate 
digital data into a real-time experience by chang-
ing the user's view of their physical environment. 

AR o�ers your guest a greater opportunity to 
interact with your hotel, which in turn collects 

more data for the hotelier.

Source: Forbeshttps://www.forbes.com/sites/forbesagencycouncil/2017/11/08/how-augmented-reality-is-changing-the-world-of-consumer-marketing/#2cfae0d254cf
https://www.forbes.com/sites/forbesagencycouncil/2017/11/08/how-augmented-reality-is-changing-the-world-of-consumer-marketing/#2cfae0d254cf
https://www.forbes.com/sites/forbesagencycouncil/2017/11/08/how-augmented-reality-is-changing-the-world-of-consumer-marketing/#2cfae0d254cf

https://www.exchangewire.com/blog/2017/02/09/death-cookie-native-feed-rises/
https://www.exchangewire.com/blog/2017/02/09/death-cookie-native-feed-rises/

https://searchengineland.com/mobile-first-updates-smx-east-285698
https://searchengineland.com/mobile-first-updates-smx-east-285698

https://www.eugdpr.org/
https://www.eugdpr.org/

http://adage.com/article/digitalnext/impact-bumper-ads-explained/308201/
http://adage.com/article/digitalnext/impact-bumper-ads-explained/308201/

https://www.hospitalitynet.org/opinion/4085649.html
https://www.hospitalitynet.org/opinion/4085649.html
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TIME SAVING
SOCIAL MEDIA
MANAGMENT TOOLS
Through social media, forums and reviews, 
guests are increasingly sharing their experiences 
online and it's important for hotels to be on top of 
them. Take advantage of free and inexpensive 
software in 2018 such as NewsWhip, Social 
Booster, and Sprout Social. 

Source : Make A Website Hub
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ACTION BARS
Action Bars have taken over from pop-ups since 
Google moved the goal posts once again in 2017 
and penalised hotels on the SERPS for using 
pop-ups, this shift appears set to stay in 2018 
with pop-ups and overlays being phased out by 
negative treatment by Google.  

Source : Moz
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VOICE-FIRST
SEARCH

The voice-controlled device market is rapidly 
increasing, with a reported 40% of adults now 

using voice search at least once per day. In 2018, 
hoteliers will need to adapt their SEO strategies to 

allow for voice as a primary search interface by 
ensuring their site has keywords within detail-rich 

content.

Souce : Search Engine Land

THE RISE OF
CHATBOTS

SEO

Many consumers skip right over Google or 
Yahoo when conducting a search, and instead 

type it into social media networks. Be sure to 
include relevant hashtags in your posts so that 

users can find your hotel on social media. 

Source : Business 2 Community

SOCIAL MEDIA: THE
NEW SEARCH ENGINE
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https://www.business2community.com/social-media/social-media-next-best-search-engine-01427662#KDMZALwmW1IefdLd.97
https://www.business2community.com/social-media/social-media-next-best-search-engine-01427662#KDMZALwmW1IefdLd.97

10K

1K

https://moz.com/blog/popups-seo-whiteboard-friday
https://moz.com/blog/popups-seo-whiteboard-friday

https://searchengineland.com/voice-search-changes-everything-286665

https://searchengineland.com/voice-search-changes-everything-286665
https://searchengineland.com/voice-search-changes-everything-286665

Long-tail keywords (3-words or more) are longer, 
more specific keyword phrases, which are a 

cost-e�ective way to drive quality tra�c to your 
hotel website. Incorporate them into your
website content as part of your inbound

strategy - easy wins for query-based searches.

Source : Leonardo

LONGTAIL
KEYWORDS
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Blockchain is an industry buzzword, but not all the 
kinks have been ironed out yet. The most obvious 

way this technology will be used is for online 
transactions, but it will almost definitely be used for 
identification and personalisation in travel market-

ing. With its potential for capturing data and 
enabling one-to-one marketing with guests, it’s one 

to look out for in 2018! 

Source : tnooz

BLOCKCHAIN
TECHNOLOGY
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http://blog.leonardo.com/long-tail-keywords/
http://blog.leonardo.com/long-tail-keywords/
http://blog.leonardo.com/long-tail-keywords/ https://makeawebsitehub.com/best-social-media-management-tools/

https://makeawebsitehub.com/best-social-media-management-tools/
https://makeawebsitehub.com/best-social-media-management-tools/

https://www.tnooz.com/article/applications-of-blockchain-travel/
https://www.tnooz.com/article/applications-of-blockchain-travel/

https://moz.com/blog/amp-digital-marketing-2018
https://moz.com/blog/amp-digital-marketing-2018


